Percy and Rosenbaum-Elliott: Strategic Advertising Management 6e, Chapter 1


Additional questions to consider

 Chapter 1 - What are Advertising and Promotion?
1. What elements of advertising persuade people to trust it? 
2. How can advertisers deal with the issue of distrust in advertising?
3. There are obvious differences between advertising and promotion, but how are they similar? 

4. Why do you think managers in business-to-business or industrial marketing rely less upon advertising and promotion than do marketers of consumer products? 

5. Look at https://www.asa.org.uk/Rulings/Adjudications.aspx and locate a recent advert that has been adjudicated.  Consider how advertisers fall foul of the regulations and decide whether the ruling was fair.
6. What makes an advertisement memorable? 
7. How do social media platforms optimize the likelihood of a message being processed as intended as part of the campaign objectives?

8. How do brands ensure that they are compliant with societal and regulatory changes to ensure effective engagement with target audiences (such as Black Lives Matter)?  For example, see https://theconversation.com/brands-may-support-black-lives-matter-but-advertising-still-needs-to-decolonise-133394
9. Discuss what constitutes unethical advertising and provide one recent example from the ASA website (see question 5) to use as a focus.

10. Reflect on the criticism: ‘Advertising creates unnecessary needs.’ What do you think is the relationship between advertising and the desire to consume?
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