Percy and Rosenbaum-Elliott: Strategic Advertising Management 6e, Chapter 7


Additional questions to consider

Chapter 7 - Understanding Target Audience Decision Making

1. A classic case where different individuals will play different decision roles is that of children’s products (toys, clothing etc.) where the role of the purchase belongs to the parent but most of the other roles to the child. Who would your advertising message be addressing in those cases and how can you ensure that you do not fall foul of www.asa.org regulations?
2. Consumers are increasingly buying online. How does the online environment change decision-making for audiences?
3. Explain what the difference between a low involvement versus a high involvement decision means, and indicate what the implications are for the development of the advertising message.
4. Give examples of how you have been involved in high and low involvement purchases, and the difference in your approach to the decision outcome. Did an advertising campaign influence you?
5. What was the last technology purchase you made (TV, phone, computer etc.)?  What prompted your decision to buy this, and what stages of the decision process did you go through? Look at the campaign for the product you bought and consider how, if necessary, you would change the communication to make it more effective for your particular buying need? 

6. Come up with examples of where the timing of a decision would have significant impact upon strategic planning for an advertising campaign.

7. How does the place where the decision stage is likely to occur affect the media planning? Provide examples to illustrate the importance of this.
8. Summarise the benefits of the Behavioural Sequence Model and explain how its dynamic view of the target market facilitates the positioning and media strategy for a new product.

9. Women are the key influencers for men’s grooming products. So, who should advertisers address their message to?

10. ‘When a crisis such as COVID-19 hits, the decision-making model is largely redundant.’ Discuss how valid this assertion is.  
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