Percy and Rosenbaum-Elliott: Strategic Advertising Management 6e, Chapter 11

Additional questions to consider

Chapter 11 – Digital Media

1. Think for a moment about all the adverts you see on the Internet. Do you think any of them are more likely to be effective because they are being delivered via the Internet rather than via more traditional media? Under what circumstance might they be?

2. Considering the example of videos of the diet coke-mentos reaction, explain what opportunities are provided to brands from user-generated content.
3. Instagram, Snapchat and similar platforms attract huge numbers of users. What are the advantages and disadvantages of advertising through this media solely?
4. What are the benefits for advertisers to use banner adverts as the trend continues for ‘native advertising’?

5. How do privacy laws and GDPR affect planning for digital marketing?
6. What are the potential negative issues connected with the use of cookies on websites? How can an advertiser be seen to act responsibly in their approach to this?
7. Consider an example when content surrounding a brand has gone viral on social media and when this has served as an advantage or disadvantage to a brand. 

8. Mobile marketing is set to grow as a trend. How important is content in ensuring the effectiveness of the campaign?
9. In-game advertising is said to provide better memory even for incongruent brands. Explain why this may work for some brands but not for others.

10. Consider the dominant social media brands and discuss the effect this has upon options for media planning. 
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