Percy and Rosenbaum-Elliott: Strategic Advertising Management 6e, Chapter 14


Additional questions to consider

Chapter 14 - Creative Execution

1. Who is involved in creative advertising and how does it differ within different organisations and countries?

2. Identify a social marketing campaign that attempts to change the target audience’s behaviour (e.g. a campaign to quit smoking or a campaign to prevent bullying in schools). Evaluate it against the Transtheoretical Model of Behavioural Change. Does the campaign offer support for all stages described in the model? If not, what improvements would you propose?

3. Taking into account characteristics usually related with the creatives, why is briefing an important stage before the execution? Identify possible dangers of the briefing stage and propose solutions.
4. Think about some advertising campaigns that you are familiar with, and that have been running over the last year or so. How many have had a consistent look and feel to the executions? Analyze how the campaigns have evolved. Can you think of examples of long-running campaigns that have evolved over time, but retained a consistent look and feel? What elements are the same, and what has changed? How has the consistency reinforced the brand’s positioning?

5. How would you define a ‘creative idea’? How should it fit into the long-term communication strategy for a brand?

6. ‘Teaser campaigns waste money.’  Discuss.

7. What are the dangers of not pre-testing creative executions? What are the benefits of pre-testing promotions?

8. ‘Simple ideas work better than complex creative ones.’  Discuss using relevant examples.

9. What approach should you use when advertising is concerned with charitable giving? Think of examples of good practice.

10. How important is imagery for an effective creative outcome?  Can a campaign be just as effective using only words?  Try to think of any examples, such as The Economist campaign.  Why would this not work for all brands?
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